
I. Executive Summary 
Briefly describe the market, the product to be offered, the strategy behind the plan and the budget
Be approximately 1/2 page in length
Write this part last!

II. The Business Challenge
Provide information about the products/offerings being promoted
Provide information about the current state of Drip & Dry

III. The Market
Describe who the customers are and why they will want the new offerings
Provide information about the area/context surrounding Drip & Dry
Describe Drip & Dry’s partners and competitors
Complete the SWOT analysis template

IV. The Strategy
Describe the strategy to market the offerings
Describe the features and benefits of the new offerings
Identify and describe which customer segments you expect will be interested in the offerings
Describe what you recommend as the unique selling proposition for the food offerings at Drip & Dry
and the type of message that should be communicated
Describe how you plan to market the food offerings
Describe the digital marketing tools that will be utilized and why
Explain how you will orchestrate this marketing effort

V. The Budget 
Explain how Drip & Dry should allocate the marketing budget to launch the offerings

VI. Conclusion
Repeat the highlights of the plan
Summarize the target market, the offer and the communication plan
Remind the reader why your plan is a good plan!

Tips for Writing an Effective Marketing Plan
Be brief
Anticipate and answer questions that Fred and Carrie might have for you
Use active voice
Along with paragraphs, use visuals and bullet points to effectively communicate your ideas
Include a heading at the beginning of each section in your plan
Read and proofread your plan before submission!
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